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Qual o seu objetivo?

e Reais;
e Mensuraveis;

e Alcancaveis.



Voceé precisa
conhecer seu cliente



Qual e o seu
produto?
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Volume de busca

_M ténis

< Mais genérico

tenis nike

ténis nike vermelho air jordan

Mais especifico =
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Aproximadamente 6.610.000 resultados (0,57 segundos)

Design de Moda no IED SP | Estude com quem é referéncia

www.ied.edu.br/ ¥
Antecipe sua matricula, use a nota do Enem no |IED Sdo Paulo. Formagdo em design, moda,
comunicagdo visual e gestdo de disciplinas criativas. Faca a sua inscri¢ao.

Acllacan em Wioda - 0 ) - L) C.oniatn

Curso de E-commerce para Moda | Aprenda com Grandes Nomes
www.comschool.com.br/ »

Curso de E-commerce para Moda. Escola Lider em Negacios Digitais. Matricule-se! 10% de
desconto a vista. Até 10x sem juros. Aulas Online ao Vivo.
Black Friday: Até 30% de desconto em Cursos - Validade 1 de nov. - 29 de nov.

Marketing Digital - Ecommerce | Cursos online por menos

www.udemy.com/
Escolha um dentre os milhares de cursos de qualidade e comece a aprender agora. Compre
agora antes que acabe! Especialistas do Mercado. Sem Mensalidade. Baixe o App.

Curso de E-commerce de Moda | Curso Online | SPDs.com.br
www.spds.com.br/Marketing-Moda ~

Curso Focado em Estratégias de Comunicagao e Marketing para E-commerces de Moda. Ac...

Curso de Ecommerce para Moda :: ComSchool
https://www.comschool.com.br » Categorias » Cursos E-commerce v

A ComSchool oferece um pioneiro curso de E-commerce de Moda, onde vocé aprende sobre
gestéo e estratégias especificas desse mercado. Os professores ...
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X 4. Google Ads | Keyword plan

e 4 Locations: Alllocations  Language: English  Search networks: Google and search partners #*

Keyword ideas Q howto

123-456-7890
QA @ N\ c @ A q v ©

G0TO  REPORTS  ToOLS

Last 12 months

DOWNLOAD KEYWORD IDEAS Sep2017 - Aug2018  + < 3

Plan overview
Ad groups Search volume trends +
B Total M Mobile
Keywords 10M
Locations

how to how to 5,400

Sep 2017 0Oct 2017 Nov 2017 Dec 2017 Jan 2018 Feb 2018 Mar 2018 Apr2018 May 2018 Jun 2018 Jul 2018 Aug 2018

Found 324 keyword ideas i mn
eR coLuuns

Y  Exclude adultideas Add filter X

Reser

[J  keyword (by relevance) Avg. monthly searches  Competition Ad impression share Top of page bid (low range) Top of page bid (high range) ~ Account status

[ howto 1000000 A/\_A/ tow - $0.05 $6.36

D how t 49,500 =—— LOW el $0.29 $8.94

0 howtodo a9500 [\ / Low - 5006 $0.85

[ howt g0 [\ A Low - $254 §7.76

[0 howtet 6600 o,/ Low - - -

[0 thowtos 4400 A Low - $0.01 $10.50

https://ads.google.com/intl/pt-BR

br/home/tools/keyword-planner/
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https://ads.google.com/intl/pt-BR_br/home/tools/keyword-planner/

—alE SEMIruUsH

W Dashboard

Damain Analytics
Overview

Organic Research

Pasition Changes
Compatitors
Pages £
URL
Backlinks
Advertising Research
PLA Research
Video Advertising [
Email Analytics [
Display Advertising [
Traffic Analytics EEZD

Entite manuy

Ranks
Domain vs. Domain
Charts
Keyward Analyties
Projects

My Reports (11

] Organic Research w | seerinteractive.com

EEuk ™pE KIFR
Rl | wows. | wews. | woows
wix

Back bo the old design of the Organic Search Po:

ax seerinteractive.com 3
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TUTORIAL || PDF

. 9.5K =

KEYWORDS

5.4K

TRAFFIC

$20.3K

TRAFFIC COST

ORGANIC SEARCH POSITIONS

oD
Keyword Pos. & \Volume T

~
seer interactive 1) 1,800

w
el 8 ) 22,200
soreaming frog 6 5 6,600

http://semrush.com.br/

Kaywords
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@ wwwseerinteractive,

@ weneseednteractive comy

URL

AF

w 2 anmme  SERPs Features
Linking to domain:

'/. site links 0.02%
v \‘/--,. Video 0.04%

et
28,04
12.28
. quidel 6.08

Mot linking to domain:

Know 0 365% |
st 0.65%
Local pack 0.95%
Mew 3a2% |
Have a Sug

# Export

Costs % T Com. Results < Trend SERP  LastUpdate <

000 il 19 1w ago
314 0.03 24,200,000 ‘ [+ ] 1 day ago

620,000 * 2] 1 day ago

0.00 000
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http://semrush.com.br/

o Tag Manager

Workspace Versions

All'accounts > My We

www.mywebsite.com ~

Admin

CURRENT WORKSPACE

Default Workspace

Q

Search

Overview
Tags
Triggers
Variables
Folders

Templates

New Tag

Choose from over 50
tag types.

Add a new tag

Description

Edit description

Workspace Changes

Now Editing

Default Workspace

Workspace Changes

o) 46 O

Modified Added Deleted

Manage workspaces
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Google Analytics

o?ewiew Create Shortout 5678 -
FPageviews
nght now Per minute Per second
active users on sile = -
B DESKTOP W MOBILE B TABLET[1%]
| |Lh-ull‘|l : |||-'!||-|||
: | e xhai tianandil
Top Referrals: Top Active Pages:
Source Active Users J Active Page Active Usors
1. neilpatel.com 261 1. /blogfacebook-traffic-messenger/ 29  4.68%
2. appneilpatel com 5 2 fubersugqoest/ 18  2.90%
3. craryegg.com 1 3. jolog/ 12 1.94%
4. elitemarketer.id 1 A | ! 9 1.45%
5. keywordseverywher.c 1 5. fesiblogfeomo-obtener-300. -al-dis-en-instagramfamp’ 6 0.97%
om
[} fahatis-sea 5 0.81%

Toam Caninl Teadfin:

- famme bl
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Google SearchConsole *™

https://www.town-news.com

Status > Performance

¥ EXPORT

= Search type: Web / Date: Full duration # + NEW

Last updated: Jan 3, 2017

Total clicks Total impressions Avg. CTR Avg. position

665M _[RENN 7.4

26.6K

Clicks

240K I\:;. :
180K | .
W |
120K ‘ i | | 3
L Ll

0 - n

Jan 201 Feb Aar Apr May Jun Jul Aug Sep Ot Nov Dec Jan 2018

QUERIES PAGES COUNTRIES DEVICES : C/ 0 M
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Queries W Clicks CTR H
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Google

Optimize 360
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Overview

Cost & Impressions

Top Campaigns

Campaign name Return on ad spend ...

Feb 28, 2017 - Aug 31, 2017

Actions

y Breakdown

Amount spent  Cost per action
TEITER |
B
839114 | com—
595 |
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Obrigado!

Prof. Marcos Potasz

Marcos.potasz@comschool.com.br



	Ferramentas para�Google Marketing
	Olá,
	Número do slide 3
	Qual o seu objetivo?
	Número do slide 5
	Número do slide 6
	Número do slide 7
	Número do slide 8
	Número do slide 9
	Número do slide 10
	Número do slide 11
	Número do slide 12
	Número do slide 13
	Número do slide 14
	Número do slide 15
	Número do slide 16
	Obrigado!

